
PROPOSAL FOR PROJECT COMMUNICATIONS 

MAIN GOAL 

Raise awareness and disseminate information on the estimated $ 4.2 million renovation project for the Fairport Public 

Library. 

Awareness will be raised and information will be disseminated by sharing content on the Fairport Public Library 

Facebook and Twitter channels and a paid Facebook campaign (included in the cost estimate) that targets and educates 

Fairport School District residents. 

CONTENT 

Dixon Schwabl will produce a suggested editorial calendar of content the Fairport Public Library team can share on its 

Facebook and Twitter pages.  The content will be mapped out from March 24 – May 24 and focus on the need for the 

renovation project, and what the renovated library will offer the community in improved library setting and services.  

Content will focus on key aspects of the project that include but are not limited to: 

 Part of a long-range plan formulated by input from community leaders 

 Input from a community survey and public meetings 

 Business impact of the renovation 

 Last renovation was done in 1996, and key infrastructure needs to be upgraded 

 Renovation will create an improved street presence for the library 

 Renovation will increase efficiency for the building and improve key library services 

 Renovation will increase and/or improve space for children and teens 

PAID FACEBOOK CAMPAIGN 

With a paid Facebook campaign, the Fairport Public Library can reach more than 15,000 Fairport, NY residents with facts 

about the renovation project.  The content will drive residents to a landing page where they will find out information 

about the project, and it will remind them of when/where to vote.   The “likes” of the Fairport Library Facebook page 

will grow because of this campaign as well. 

MEASURE 

 Awareness – Number of impressions generated through Facebook and Twitter; growth of the Fairport Public 

Library’s social media audience. 

 Engagement – The percentage of the audience that is engaging with Fairport Public Library’s social media 

content (likes, comments, shares, re-tweets, mentions) 

 Action – Traffic generated to the landing page that has information about the renovation project;  voter turnout 

BUDGET 

 $1,500/month 

 Total: $3,000 

 

This total includes paid advertising on Facebook 


